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ABSTRACT

Entrepreneurship plays a crucial role in economic development, particularly in emerging economies
like China. Understanding the determinants of entrepreneurial intention is essential for fostering
entrepreneurship and driving economic growth. This study investigates the mediating role of
economic stability and market opportunities in the relationship between entrepreneurial resources
and entrepreneurial intention, focusing on the contrasting environments of Sichuan and Shanghai
in China. Drawing on resource-based view theory and opportunity recognition theory, this research
proposes a conceptual model that posits entrepreneurial resources as antecedents to entrepreneurial
intention, with economic stability and market opportunities as mediating variables. Data were
collected through structured surveys from a sample of entrepreneurs in Sichuan and Shanghai.
Preliminary findings suggest that entrepreneurial resources positively influence entrepreneurial
intention, and this relationship is partially mediated by economic stability and market opportunities.
The contrasting economic landscapes of Sichuan and Shanghai provide a unique context for
understanding how regional differences impact the relationships among these variables. This study
contributes to the entrepreneurship literature by providing empirical evidence on the mediating
mechanisms through which economic stability and market opportunities influence the relationship
between entrepreneurial resources and entrepreneurial intention. The findings offer practical
implications for policymakers and practitioners seeking to enhance entrepreneurial ecosystems and
promote sustainable economic development in different regions of China. Further research could
explore additional contextual factors and expand the scope to other regions or countries for

comparative analysis.
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I. INTRODUCTION

A. Economic Stability and Market Opportunities

Defining economic stability and market opportunities is crucial in understanding their mediating role in the
relationship between entrepreneurial resources and entrepreneurial intention in China. Economic stability refers
to a state where an economy experiences steady growth, low inflation, and low unemployment rates, creating an
environment conducive to entrepreneurial activities (Beck & Levine, 2004). In the context of China, economic
stability can be measured by indicators such as GDP growth, inflation rates, and unemployment rates (Kang, 2020).
Market opportunities, on the other hand, represent favorable conditions within the market that allow
entrepreneurs to identify and exploit potential business ventures (Shane & Venkataraman, 2000). These
opportunities can arise from changes in consumer preferences, technological advancements, regulatory reforms,
or emerging industries (Zhao & Aram, 2021). In China, market opportunities are abundant due to the country's
rapid urbanization, growing middle class, and government initiatives to support innovation and entrepreneurship

(Deng & Li, 2020).

B. Problem Statement

The problem statement concerning economic stability and market opportunities in China underscores the
pivotal role these factors play in shaping the entrepreneurial landscape and fostering sustainable economic
growth. China's rapid economic development has resulted in significant regional variations, with coastal regions
like Shanghai experiencing higher levels of economic stability and greater access to market opportunities
compared to inland provinces such as Sichuan. This divergence raises concerns about the equitable distribution
of resources and opportunities for entrepreneurs across different regions, potentially hindering inclusive
economic development (Fujita & Thisse, 2013). Moreover, fluctuations in economic stability, influenced by factors
like government policies, global economic conditions, and domestic market dynamics, can impact entrepreneurial
activities by affecting consumer demand, access to financing, and business confidence (Feldman, 2020). Similarly,
variations in market opportunities, driven by factors such as industry trends, technological advancements, and
regulatory frameworks, can either stimulate or constrain entrepreneurial ventures (Shane & Venkataraman, 2000).
Therefore, understanding how economic stability and market opportunities interact with entrepreneurial
resources to influence entrepreneurial intention is essential for devising targeted interventions that promote

entrepreneurship and mitigate regional disparities in China's economic landscape.

Concerning the mediating effect of economic stability and market opportunities on the relationship between
entrepreneurial resources and entrepreneurial intention in China highlights a critical area of inquiry in
entrepreneurship research. China's rapidly evolving economic landscape, characterized by both opportunities and
challenges, underscores the need to understand how various factors interact to influence entrepreneurial
outcomes. Entrepreneurial resources, encompassing financial, human, and social capital, are essential for

initiating and sustaining entrepreneurial ventures (Alvarez & Barney, 2007). However, the extent to which these
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resources translate into entrepreneurial intention may be contingent upon the prevailing economic conditions
and market dynamics. Economic stability, defined by factors such as GDP growth, inflation rates, and employment
levels, can shape entrepreneurs' perceptions of risk and opportunity (Beck & Levine, 2004). Similarly, market
opportunities, arising from shifts in consumer demand, technological advancements, and regulatory changes, play
a crucial role in determining the viability of entrepreneurial endeavors (Shane & Venkataraman, 2000).
Understanding how economic stability and market opportunities mediate the relationship between
entrepreneurial resources and entrepreneurial intention is essential for devising effective strategies to support

entrepreneurship and promote economic development in China.

II. LITERATURE REVIEW

A. Entrepreneurial Resources

Defining entrepreneurial resources is essential in understanding their role in entrepreneurial endeavors.
Entrepreneurial resources encompass a wide range of tangible and intangible assets that entrepreneurs utilize to
identify, develop, and exploit opportunities (Alvarez & Barney, 2007). These resources include financial capital,
such as funds available for investment in ventures; human capital, which refers to the skills, knowledge, and
expertise possessed by entrepreneurs and their teams; and social capital, comprising the networks, relationships,
and connections that facilitate access to information, support, and resources (Shane & Venkataraman, 2000).
Additionally, physical assets like technology, equipment, and facilities, as well as intellectual property such as
patents, trademarks, and copyrights, are integral components of entrepreneurial resources (Barney, 1991). The
effective management and deployment of these resources are critical for entrepreneurial success, as they enable
entrepreneurs to overcome challenges, capitalize on opportunities, and create value (Davidsson & Wiklund, 2001).
Understanding the nature, composition, and dynamics of entrepreneurial resources is fundamental for scholars,

practitioners, and policymakers seeking to support and promote entrepreneurship.

B. Underpinning Theory on the Entrepreneurial Resources

The underpinning theory on entrepreneurial resources lies within the framework of the Resource-Based View
(RBV) of the firm. According to the RBV, a firm's competitive advantage and performance are determined by the
unique bundle of resources and capabilities it possesses (Barney, 1991). This perspective emphasizes the strategic
importance of resources in shaping firm behavior and outcomes, suggesting that resources must be valuable, rare,
inimitable, and non-substitutable (VRIN) to generate sustained competitive advantage (Barney, 1991; Wernerfelt,
1984). Applied to entrepreneurship, the RBV provides insights into how entrepreneurs leverage their resources—
whether financial, human, or social—to create and capture value (Alvarez & Barney, 2007). Entrepreneurial
resources, therefore, serve as the foundation upon which entrepreneurial activities are built, enabling
entrepreneurs to identify opportunities, overcome challenges, and achieve success (Alvarez & Barney, 2007). By

understanding the dynamic interplay between resources, capabilities, and competitive advantage, scholars and
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practitioners can develop strategies to enhance resource acquisition, utilization, and management in

entrepreneurial contexts.

C. Defining Entrepreneurial Intention

Defining entrepreneurial intention is fundamental in understanding the process by which individuals embark
on entrepreneurial activities. Entrepreneurial intention refers to the conscious and deliberate readiness of
individuals to engage in entrepreneurial behaviors, such as starting a new business or pursuing self-employment
(Krueger Jr, 1993). It encompasses the cognitive processes, beliefs, attitudes, and motivations that drive individuals
towards entrepreneurial endeavors (Lifan & Chen, 2009). Entrepreneurial intention is influenced by various
factors, including personal characteristics (e.g., risk-taking propensity, self-efficacy), socio-cultural environment
(e.g., social norms, family support), and contextual factors (e.g., access to resources, market conditions) (Lifian &
Chen, 2009; Krueger Jr, 1993). Understanding entrepreneurial intention is crucial for policymakers, educators, and
practitioners seeking to foster an entrepreneurial culture, stimulate entrepreneurial activities, and promote
economic development (Lifidn & Chen, 2009). By identifying the determinants and antecedents of entrepreneurial
intention, researchers can develop interventions and support mechanisms to nurture entrepreneurial talent and

enhance the likelihood of entrepreneurial success.

D. Underpinning Theory on the Entrepreneurial Intention

The Theory of Planned Behavior (TPB) serves as a foundational framework for understanding entrepreneurial
intention. Developed by Ajzen in 1991, TPB posits that behavioral intentions are influenced by three key
determinants: attitudes toward the behavior, subjective norms, and perceived behavioral control (Ajzen, 1991).
Applied to entrepreneurship, attitudes refer to individuals' positive or negative evaluations of starting a business
or pursuing entrepreneurial activities, subjective norms entail perceptions of social pressure and expectations
from significant others regarding entrepreneurial behavior, and perceived behavioral control reflects individuals'
beliefs about their ability to successfully engage in entrepreneurship despite constraints or obstacles (Krueger Jr,

1993; Ajzen, 1991).

Empirical studies have demonstrated the relevance of TPB in explaining entrepreneurial intention across
various contexts and populations (Lifian & Chen, 2009). For instance, research has shown that favorable attitudes
towards entrepreneurship, perceived social support from family and peers, and confidence in one's abilities to
overcome challenges significantly influence individuals' intention to pursue entrepreneurial endeavors (Linan &
Chen, 2009; Krueger Jr, 1993). By incorporating TPB into entrepreneurial research, scholars gain insights into the
cognitive processes and motivational factors that underpin individuals' decision-making regarding
entrepreneurship, thereby informing the design of targeted interventions and support programs to foster

entrepreneurial development.
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E. Defining Economic Stability

Defining economic stability is crucial for understanding the overall health and resilience of an economy.
Economic stability refers to a state of equilibrium in which key economic indicators, such as inflation,
unemployment, and growth rates, remain relatively steady over time (Kwenda, 2017). It encompasses the ability
of an economy to withstand external shocks and internal fluctuations while maintaining sustainable levels of
production, consumption, and employment (Husain & Isaksson, 2013). A stable economic environment fosters
investor confidence, promotes long-term planning and investment, and supports sustainable economic growth
(Mishkin, 2011). Various factors contribute to economic stability, including sound monetary and fiscal policies,
effective regulation and supervision of financial markets, and prudent macroeconomic management (Taylor,
2017). Moreover, economic stability is closely linked to social and political stability, as fluctuations in economic
conditions can impact social cohesion, political stability, and overall well-being (Husain & Isaksson, 2013). By
defining economic stability and examining its determinants and implications, policymakers, economists, and

analysts can develop strategies to promote stability, mitigate risks, and enhance the resilience of economies.

F. Underpinning Theory for Economic Stability

One of the key underpinning theories for understanding economic stability is the Quantity Theory of Money
(QTM). Proposed by classical economists such as Irving Fisher and David Hume, the QTM posits a direct
relationship between the quantity of money in circulation and the price level in an economy (Fisher, 1911; Hume,
1752). According to the QTM, changes in the money supply, whether through monetary policy or other factors,
have a proportional impact on the general price level, assuming that the velocity of money and the level of output

remain constant (Friedman, 1956).

The QTM suggests that excessive growth in the money supply, often driven by expansionary monetary
policies such as central bank interventions or government spending, can lead to inflationary pressures, eroding
the purchasing power of money and destabilizing prices (Friedman, 1956). Conversely, a contraction in the money
supply can result in deflationary pressures, leading to reduced spending, lower investment, and economic

recession (Bernanke, 2002).

By understanding the implications of the QTM, policymakers can implement monetary policies aimed at
maintaining price stability and fostering economic stability over the long term (Mankiw, 2016). However, the
QTM has faced criticism and challenges, particularly in the context of modern economies with complex financial
systems and global interconnections (Woodford, 2003). Nonetheless, it remains a foundational theory for

analysing the relationship between money, prices, and economic stability.

G. Defining Market Opportunities

Defining market opportunities is essential for understanding the potential avenues for entrepreneurial
ventures and business growth. Market opportunities refer to favorable conditions within a specific market

environment that enable entrepreneurs to identify, create, and capitalize on demand for goods or services (Shane
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& Venkataraman, 2000). These opportunities can arise from various sources, including changes in consumer
preferences, technological advancements, regulatory reforms, or shifts in market dynamics (Ardichvili et al., 2003).
Market opportunities often manifest as gaps or unmet needs in the market that entrepreneurs can exploit through

innovation, differentiation, or improved value propositions (Shane & Venkataraman, 2000).

Understanding market opportunities involves analyzing market trends, consumer behaviors, competitive
landscapes, and industry dynamics to identify areas of potential growth or underserved niches (Ardichvili et al.,
2003). Entrepreneurs who successfully recognize and capitalize on market opportunities can gain a competitive

advantage, generate value for customers, and achieve sustainable business success (Shane & Venkataraman, 2000).

H.Underpinning Theory for Market Opportunities

One of the key underpinning theories for understanding market opportunities is the Resource-Based View
(RBV) of the firm. Originally proposed by Wernerfelt (1984) and further developed by Barney (1991), the RBV
suggests that a firm's competitive advantage and performance are primarily determined by the unique bundle of
resources and capabilities it possesses. Applied to the context of market opportunities, the RBV emphasizes that
firms with valuable, rare, inimitable, and non-substitutable (VRIN) resources are better positioned to identify and

exploit market opportunities effectively (Barney, 1991).

According to the RBV, resources can include tangible assets such as technology, brand reputation, and
distribution networks, as well as intangible assets such as knowledge, expertise, and organizational culture
(Barney, 1991; Wernerfelt, 1984). These resources enable firms to identify market gaps, develop innovative
products or services, and create value for customers, thereby seizing opportunities for growth and competitive

advantage (Barney, 1991).

By leveraging the RBV framework, entrepreneurs and firms can systematically assess their resource
endowments and capabilities to identify strategic opportunities in the market (Barney, 1991). Additionally, the
RBV highlights the importance of dynamic capabilities — the ability to adapt and reconfigure resources over time

— in responding to changing market conditions and sustaining competitive advantage (Teece et al., 1997).

III. CONCEPTUAL DEVELOPMENT

A. Hypothetical Development

In the hypothetical development of the effect of entrepreneurial resources on entrepreneurial intention,
several stages can be envisioned. Initially, entrepreneurs with access to abundant and diverse resources, including
financial capital, human capital, and social capital, are likely to perceive higher levels of feasibility and desirability
in pursuing entrepreneurial endeavors (Krueger Jr, 1993). This perception is grounded in the Resource-Based View
(RBV), which suggests that possessing valuable, rare, and inimitable resources enables entrepreneurs to identify

and exploit opportunities effectively (Barney, 1991). As entrepreneurs recognize the potential for value creation
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and competitive advantage, their intention to engage in entrepreneurial activities strengthens (LifiAn & Chen,

2009).

Furthermore, the Theory of Planned Behavior (TPB) provides insights into the psychological mechanisms
underlying entrepreneurial intention (Ajzen, 1991). According to TPB, individuals' attitudes towards
entrepreneurship, subjective norms, and perceived behavioral control influence their intention to pursue
entrepreneurial ventures (Ajzen, 1991). In the context of entrepreneurial resources, favorable attitudes towards
entrepreneurship may stem from the belief that available resources increase the likelihood of success, while
positive subjective norms and perceived behavioral control may arise from supportive social networks and

confidence in one's abilities to leverage resources effectively (Lifidn & Chen, 2009; Krueger Jr, 1993).

As entrepreneurial intention evolves, entrepreneurs may undertake preparatory actions, such as opportunity
identification, business planning, and networking, to translate intention into action (Shane & Venkataraman,
2000). These actions, informed by both the RBV and TPB frameworks, serve as precursors to entrepreneurial
behavior and venture creation (Shane & Venkataraman, 2000; Lifian & Chen, 2009). Ultimately, the alignment
between entrepreneurial resources and intention facilitates the successful initiation and development of

entrepreneurial ventures, contributing to economic growth and innovation (Krueger Jr, 1993).

In a hypothetical scenario exploring the mediating effect of economic stability on the relationship between
entrepreneurial resources and entrepreneurial intention, several stages of development can be envisioned.
Initially, entrepreneurs with access to abundant resources, including financial capital, human capital, and social
capital, are likely to perceive higher feasibility and desirability in pursuing entrepreneurial endeavours (Krueger
Jr, 1993). These perceptions are grounded in the Resource-Based View (RBV), which suggests that possessing
valuable, rare, and inimitable resources enables entrepreneurs to identify and exploit opportunities effectively
(Barney, 1991). As a result, entrepreneurs with ample resources may exhibit stronger intentions to engage in

entrepreneurial activities.

The role of economic stability emerges as a mediator in this relationship. Economic stability, characterized by
steady growth, low inflation, and low unemployment rates, creates an environment conducive to entrepreneurial
activities (Beck & Levine, 2004). In times of economic stability, entrepreneurs may perceive lower levels of risk
and greater opportunities for business growth, leading to enhanced entrepreneurial intention (Kang, 2020).
Furthermore, stable economic conditions may increase the availability of funding, support entrepreneurial
ventures, and provide a favourable market environment for new businesses to thrive (Beck & Levine, 2004; Kang,

2020).

Thus, economic stability mediates the relationship between entrepreneurial resources and entrepreneurial
intention by shaping entrepreneurs' perceptions of opportunity and risk within the broader economic context.
The alignment between economic stability and entrepreneurial resources enhances the likelihood of
entrepreneurial intention, as entrepreneurs with access to resources are better equipped to capitalize on

favourable economic conditions and pursue entrepreneurial ventures (Barney, 1991; Beck & Levine, 2004). Overall,
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understanding the mediating role of economic stability provides insights into how macroeconomic factors
influence individual entrepreneurial decisions and contributes to the development of effective policies and

interventions to support entrepreneurship.

In a hypothetical scenario exploring the mediating effect of market opportunities on the relationship between
entrepreneurial resources and entrepreneurial intention, several stages of development can be envisaged. Initially,
entrepreneurs endowed with abundant resources, including financial capital, human capital, and social capital,
are likely to perceive higher feasibility and desirability in pursuing entrepreneurial endeavors (Krueger Jr, 1993).
This perception is rooted in the Resource-Based View (RBV), which posits that possessing valuable, rare, and
inimitable resources enables entrepreneurs to identify and exploit opportunities effectively (Barney, 1991).
Consequently, entrepreneurs with ample resources may exhibit stronger intentions to engage in entrepreneurial

activities.

The role of market opportunities emerges as a mediator in this relationship. Market opportunities, arising
from changes in consumer preferences, technological advancements, regulatory reforms, or emerging industries,
provide fertile ground for entrepreneurial ventures (Shane & Venkataraman, 2000). In the presence of favorable
market opportunities, entrepreneurs may perceive lower barriers to entry, higher potential returns, and greater
chances of success, thereby enhancing their entrepreneurial intention (Shane & Venkataraman, 2000; Zhao &
Aram, 2021). Additionally, market opportunities may facilitate the leveraging of entrepreneurial resources, as
entrepreneurs can strategically allocate their resources to capitalize on identified market gaps or unmet needs

(Zhao & Aram, 2021).

Thus, market opportunities mediate the relationship between entrepreneurial resources and entrepreneurial
intention by shaping entrepreneurs' perceptions of the external environment and the potential for value creation.
The alignment between market opportunities and entrepreneurial resources enhances the likelihood of
entrepreneurial intention, as entrepreneurs equipped with resources are better positioned to seize identified
market opportunities and pursue entrepreneurial ventures (Barney, 1991; Shane & Venkataraman, 2000). Overall,
understanding the mediating role of market opportunities provides insights into how external market factors
influence individual entrepreneurial decisions and contributes to the development of effective strategies to

support entrepreneurship.

B. The Mediating Effect of Economic Stability and Market Opportunies

In conceptualizing the mediating effect of economic stability and market opportunities on the relationship
between entrepreneurial resources and entrepreneurial intention in China, a comprehensive understanding of the
interplay between these variables is essential. Economic stability, characterized by factors such as steady GDP
growth, low inflation rates, and stable employment levels, creates a conducive environment for entrepreneurial
activities (Beck & Levine, 2004). In contrast, market opportunities, arising from changes in consumer behavior,
technological advancements, and regulatory reforms, present avenues for entrepreneurs to identify and exploit

business prospects (Shane & Venkataraman, 2000). Both economic stability and market opportunities serve as
36
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mediators that influence how entrepreneurial resources, including financial capital, human capital, and social

capital, translate into entrepreneurial intention.

In the context of China, where regional economic disparities and rapid market transformations are prevalent,
understanding the mediating roles of economic stability and market opportunities is particularly crucial (Kang,
2020). Regional variations in economic stability and market dynamics can significantly impact entrepreneurs'
perceptions of opportunity and risk, thus shaping their intention to engage in entrepreneurial activities (Beck &
Levine, 2004; Shane & Venkataraman, 2000). Moreover, the mediating effect of economic stability and market
opportunities may vary across different regions of China due to disparities in infrastructure, regulatory

environments, and access to resources (Deng & Li, 2020).

By conceptualizing the mediating pathways of economic stability and market opportunities, researchers can
develop a nuanced understanding of how macroeconomic factors and market conditions influence individual
entrepreneurial decisions in China. This conceptual framework can inform the design of targeted policies and
interventions to foster entrepreneurship, promote economic development, and mitigate regional disparities across

China's diverse economic landscape.
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