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ABSTRACT

The goal of this study is to see how the Covid-19 outbreak has affected travellers' perceptions of travel risk and
management. Using a sample of 156 respondents, we study visitors' perceptions of travel risk and management, as well as the
impact of the epidemic on society. The data was acquired using a representative sampling strategy on social media networks
and analysed using the PLS-SEM tool. According to the data, the Covid-19 epidemic has had a significant impact on travel risk
and management views. The perception of travel risk and management was linked to risk management, service delivery,
transportation patterns, distribution channels, avoiding overcrowded places, and hygiene and safety. The findings also revealed
that travel risk and management attitudes have a moderating influence. This study's findings contribute to tourism crises and
provide future research insights in the travel and tourism sector, as well as responses to improve visitors' views of travel risk

and management in the post-covid recovery period.
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1. INTRODUCTION

The global tourist sector is being impacted by the Covid-19 epidemic. Tourists' views of travel risk and
management are critical factors in their choice of travel locations during the continued uncertainty of the Covid-19
pandemic. Tourists' views of travel risk and management might impact their psychological behaviour when traveling
to locations. Due to the spread of the current pandemic, tourists may have a new perspective on travel risk and
management concerns. Tourists will avoid visiting locations if they believe they are unsafe. Tourists' travel risk and
management are linked to tourist locations, which are complex and have unpredictable consequences owing to the
influence of Covid-19. As a result, identifying the common risk and management aspects for building a theoretical
basis based on visitors' risk and management perceptions and incorporating their findings is challenging. However,
because travel risk was a critical topic during the Covid-19 epidemic, this study focused on exploring and evaluating
visitors' travel risk and management views linked with tourism attractions. The tourism industry has been impacted
by the COVID-19 pandemic, which has resulted in travel restrictions and a drop in demand among travellers. The
tourism industry has been severely harmed by the spread of coronavirus, which has resulted in many countries
imposing travel restrictions to stem the virus's spread. The Malaysian Prime Minister announced the four phases of
Movement Control Order (MCO) to fully contain the virus, as they expected the number of COVID-19 cases to
continue to rise. The prohibitions imposed during the MCO will exacerbate the contraction of Malaysia's tourism

industry, necessitating effective policies to assist industry players.
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All prior development narratives have been destroyed by the Covid-19 epidemic. Governments throughout
the world have implemented the largest-scale lockdowns in human history to control the spread of the epidemic.
The repercussions of this pandemic might alter many facets of human life and commerce, including tourist
management, since almost half of the world's population imposed unprecedented limits on mobility. Covid-19 is an
infectious illness caused by a novel coronavirus strain. The letter Co represents for corona, the letter Vi for a virus,
and the letter D for disease. This illness is known as 2019 novel coronavirus (2019-nCoV). The new Covid-19
pandemic is predicted to have a negative influence on the tourism industry and the global economy. Economic
forecasts predict reduced financial development and unfavourable sentiments toward inhabitants of nations most
severely impacted by the Covid-19 epidemic. The Covid-19 epidemic began in Wuhan, China, in December 2019,
and spread to other nations in February 2020. It has a variety of consequences, and nations all over the globe are
searching for ways to reduce its harmful impact through sustainable development. The epidemic is disastrous for
every country's economy, the tourism industry, and social aspects like as long-term health difficulties in those
infected and the death of friends and relatives. Covid-19 has mental impacts, and it appears to be critical to identify

and address these difficulties to directly limit the spread of infection.

In the world, everybody was affected by the global pandemic not just only for the tourism industry. This would
be a huge impact for all the country that has the benefits as a country that has a lot of tourism attraction. Since 18
March 2020, all the industries not only tourism has been the hardest impact by the measure to contain the spread
disease of Covid-19. The current Visit Malaysia Year 2020 (VMY 2020) campaign, which aimed to attract 30
million visitors, has been cancelled (MSN, 2020). We can see that there is a significant decline in travel that has led
to all sorts of effects on tourism business sectors and changes in society and community life. International and
domestic tourism are being hampered by the ongoing COVID-19 outbreak and the implementation of various phases

of movement control orders (travel bans/restrictions, social distancing, and quarantines).

Malaysia's tourism sector is expected to take four years to fully recover (Yunus, 2020). The COVID-19
pandemic has had a significant impact on the tourism industry, according to the Malaysian Association of Tours and
Travel Agents (MATTA, 2020), with an estimated total loss exceeding RM100 billion in 2020. Malaysia's
Movement Control Order (MCO) has brought travel and tourism businesses to a near-standstill. That is why the
government suggest that by doing the new normal business environment will helps shift towards more localisation
and greater use of technology, labour replacement and cost cutting, emphasis on finance and supply chain resilience.
These may have significant impact on the tourism industry and business operations. Given the uncertainty
surrounding the COVID-19 pandemic's future course and its socioeconomic, political, and health-related
consequences, making predictions about the Southeast Asian tourism industry's future is difficult without empirical
evidence or deeper insights from travellers' and industry players' perspectives. Specifically, there is a need to learn
more about changes in travel behaviour and preferences, as well as relevant strategies and measures to help the

tourism industry recover post-pandemic from tourism players.
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1II. LITERATURE REVIEW

A. Effect of Covid-19 Pandemic

Covid-19 is a new pandemic that first appeared in China in December 2019 and is rapidly spreading around the
world via human-to-human transmission. Most countries around the world have imposed short-term travel
restrictions to prevent the spread of infection, raising concerns about the impact of the Covid-19 pandemic on the
tourism industry globally. The current COVID-19 pandemic has created global challenges, economic and healthcare
crises, and has had spillover effects on global industries, including tourism and travel, which is a major contributor
to the global service industry. The tourism and leisure industry has been hit the hardest by COVID-19 tourism
impacts, and it is one of the world's most damaged industries. There are more effects that affected all parts of the
hospitality value chain. This has been shown that many countries, tourism business worldwide went from being
relatively stable in terms of operation and financial but now facing with bankruptcy by they are reducing of workers
and negotiated pay cuts for others. Some of the supply chain affiliates in the tourism industry is accommodation and
hotels, transportation and travel agents and tour operators. Understanding travel behaviour is crucial in marketing
and stimulating travel demand. It is expected that travel behaviour before and during the COVID-19 pandemic will

be different (Abdullah et al., 2020).

Furthermore, different countries have adopted varying degrees of restrictions to prevent and control the spread
of the virus. These will affect other people lifestyle, social interactions, and economic conditions. To overcome this
problem, the Malaysian government has suggested several initiatives targeted promoting domestic travel in the state
to restore back the position of tourism position. Financial incentives, marketing and promotion, product
development, partnerships, market intelligence, and capacity building and training are just a few of the options.
However, a more comprehensive and sound approach to assessing the potential of domestic tourism is required,
including data on tourist behavior and preferences, as well as the extent to which domestic tourism can help the

industry recover.

B. Tourist Travel Risk and Management Perception

Travel risk and management perception refer to the evaluation of a situation concerning the risk to make travel
decisions in destinations. Traveller’s risk and management perception is a key component for tourism destinations.
Risk management refers to the practice of recognizing potential risks of the travel and tourism industry due to the
current pandemic in analysing, improvement and taking preventive steps to reduce the risk. Many countries of the
world started to recover from the crisis of tourism events. Tourists travel arrangement should be organized to
minimize the risk and stress of tourists. For example, tourists should purchase insurance when they booked trips to
destinations. Besides that, one of the risks that travellers need to face with others is when surrounding with person
that is not fully vaccinated yet. Fully vaccinated is, when possible, required to have at least 2 or 3 dose and wait for

2 weeks after getting the second vaccine dose to travel. If the vaccine requires only one dose, do not travel for at
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least two weeks after receiving the vaccine. Any vaccination takes time for your body to develop protection. You'll
be less likely to spread COVID-19 once you've been fully vaccinated, and you'll be able to travel more safely both
within the states and internationally once you've been fully vaccinated. To prevent the risk of travelling is travellers
need to know where they are headed. They must make sure that the location that they are going are in the red zone
risk or just a normal cases zoning. To ensure a safe management, only certain transportation is allowed to use during
the Covid-19 pandemic. One of the safest ways to travel is by air travel. But crowded flights make social distancing
difficult. Plus, air travel involves spending time in security lines and airport terminals, which can bring you in close
contact with other people. We can overcome the risk if every person obeys the rules and regulation that has been
given and announced from the government to must wear mask every time when we are going out, avoid crowded
places, maintain a safe distance from others at least 1 metre and stay home if feel unwell. We must be responsible

to helps stop the disease to spread more easily towards others.

1. METHODOLOGY

The perception of risk and management among travellers is an important factor in the tourism industry. The
evaluation of a scenario about the risk to make travel decisions in destinations is referred to as travel risk and
management perception. The perception of risk and control among tourists is an important factor for tourism
locations. Risk management is the process of identifying potential dangers to the travel and tourist business because
of the present epidemic, analysing them, improving them, and taking preventative measures to mitigate them. Many
countries throughout the world have begun to recover from the tourism event issue. Tourist travel arrangements
should be planned in such a way that tourists' risk and stress are minimized. Tourists, for example, should acquire
insurance when booking excursions to destinations. According to the researchers, the travel and tourism business is
exposed to risks such as crises, epidemics, pandemics, and other dangers that endanger tourists' safety. Previous
research has shown that risky travel has a detrimental impact on tourism demand. Risk management is the process
of identifying potential dangers to the travel and tourist business because of the present epidemic, analysing them,
improving them, and taking preventative measures to mitigate them. Many countries throughout the world have
begun to recover from the tourism event issue. Tourist travel arrangements should be planned in such a way that
tourists' risk and stress are minimized. Tourists, for example, should acquire insurance when booking excursions to
destinations. According to the researchers, the travel and tourism business is exposed to risks such as crises,

epidemics, pandemics, and other dangers that endanger tourists' safety.

Scope and concept of this research, primary data is used for analytical purposes. Primary data is all about
collecting first-hand data that is required for the information in the research study regardless of the approach taken
when gathering information (Kumar, 2014). The respondents' responses to the specified variables of the Covid-19
epidemic, tourists' travel risk and management beliefs, and their social qualities are measured using an explicit

statement in this study. According to studies, this strategy is appropriate for respondents to understand the survey
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measurement items. Due to the limitations of employing a single item, this study uses multi-measurement items for

all constructs.

A. Population and Sampling

The data were collected from a self-administered questionnaire to examine the conceptual model of this study.
The total of respondent that we gather in our questionnaire is 156 respondents. The questionnaire of this study was
pretested to certify the validity of the survey instrument. The questionnaire was delivered through an online survey
using the Google platform tools and highlighted the main purpose of this study. This research used the online
questionnaire as the survey instrument to gather all the data regarding the impact of the Covid-19 epidemic on public
views of tourist travel danger and management. We were using online platform because it is easy to gather the
respondents from different age during this social distancing and it is more cost saving as well as time efficient. This
questionnaire consists of a total of 3 section which involve 20 questions. Section A describe is more towards
demographic section that provides us the demographic profile of every respondent. Some of the question that we
ask in the questionnaire in section A is variables about age, gender, occupation, income, and what type of person of
you before lockdown. Section B will consist varies of question are about does Covid-19 affects your financial, stress
during work from home and travel behaviour. The last section C consist of question that involve open ended question

that we ask our respondent opinion on travel risk during the pandemic.

We described the procedure of the survey to the respondents before participating in this study. The researchers
of this study politely requested respondents through the online platform, explained the purpose of the study and
asked for their consent to be part of participants in this study. We ensured to the respondents that the data would be
collected for academic only and no other authorities would have access to this information. Also, we confirmed to
the respondents that they would remain anonymous because participants were not required to provide their name,
address, and mobile numbers. The survey questionnaire of the Google platform link was shared on social media like
WhatsApp and Instagram for collecting data. We employ a simple sampling approach for this mechanism, which is
a sort of non-probability sampling in which a sample is taken from a group of people who are easy to contact or
reach. A convenience sample would be a WhatsApp group such as a batch group, class group, subject group, or
neighbourhood group. This is a quick and low-cost technique to collect preliminary data, but there's no way of

knowing if the sample is representative of the entire population.

B. Data Analysis

SmartPLS3.0 software were used for testing the hypothesis relationship among the indicators. The partial least
square (PLS) method is a more appropriate statistical technique since it can prevent specification errors and improve
the reliability of the results, as well as provide better outcomes and minimize structural errors. This method is
suitable for examining the hypothesis relationships of the study. The PLS method consists of 2 steps, for example,

measurement model and structural model, which has been analysed in this study. SPSS aids in the discovery of data
26



DREAM Journal - Vol. 01, Issue 7, 2022

insights that may be used to solve commercial and research problems. SPSS, or Statistical Package for Social
Sciences, is a comprehensive statistical software platform. It comes with a comprehensive range of capabilities that
enable your company to derive actionable insights from its data. Through a user-friendly interface, you can simply

analyse and better understand your data, as well as solve complicated business and research problems.

1v. FINDING AND DISCUSSION

A. Demographic Profiles

In the demographic section, it consists of 6 questions: age, gender, occupation, marital status, income, and what
type of person of you before lockdown. The respondents gender distribution is 60.9% males and 39.1% females.
The outcome reveals that most respondents aged 20-30 years old, representing 78.2% of the overall sample. The
second highest group is aged from 31 to 40 years old, comprising 17.9% of the entire sample. The lowest percentage
that represents the age is 51 years old and above that are least to go out during the pandemic to travel. Apart from
that, among the 156 respondents in the sample, most of the respondent of their occupation are student that represents
70.5% which is the highest, second highest is person that are business represent 12.2% of the data. So, based on the
demographic data type of person that travel before lockdown are people that out-going that represent 34.6% and the

lowest of person is family oriented represent 7.7% among the sample.

B. Reability and Validity Analysis

The Cronbach’s alpha reliability test was used to determine if the questionnaire was accurate enough to be asked
and if the respondents understood the questions clearly. It also tests whether the items or variables are reliable to
analyse the hypothesis. To deprive the accuracy of the measuring instrument in measuring the variable, the reliability
analysis is performed. Based on (Wulan & Husaeni, 2015), all variables used in this analysis were internally
consistent and accurate, as according to the reliability test, the Cronbach’s Alpha for all variables were greater than
0.70. All of the variables are in good position and have above 0.7 of cronbach alpha. As there are no factor loading
that are below than 0.5, there will be no eliminated factor loading. Distribution Channel (Dc-1) shows the highest
value with 0.912. It indicates that this model is a good model. The other models also have the value that more than
0.7. We can assume that almost all models reach the level of good model and this structured really represents

observed data.

Result found that there will be no eliminated factor loading since no factor loading is less than 0.5. The highest
score is 0.912 for Distribution Channel (Dc-1). It shows that this model is effective. The value of the other models
is similarly more than 0.7. We can suppose that practically all models achieve good model status, and that this
framework accurately captures observable data. In the other hand, for the avoidance we found that avd-2 with 0.758
is the lowest and have a lot of space to improvement. Based on the figure above we found that there will be no

eliminated factor loading since no factor loading is less than 0.5. The highest score is 0.912 for Distribution Channel
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(Dc-1) which is Do you prefer online platforms while purchasing tickets, booking hotels, and buying a tour package.
Here clearly shows that the respondent as a citizen has his own awareness to stop the chain of covid19 virus and

want to vacation in the safest way that is by reducing physical contact. It shows that this model is effective.

The value of the other models is similarly more than 0.7. We can suppose that practically all models achieve
good model status, and that this framework accurately captures observable data. In the other hand, for the avoidance
we found that avd-2 which is How often do you avoid unnecessary interaction with crowds in public spaces with
0.758 is the lowest and have a lot of space to improvement. Although at first, we found the respondents to have self
-awareness but there were also a handful who refused to follow the instructions of the social distancing. Perhaps
because they are accustomed to a normal life of free movement here and there and are not accustomed to living life
now in line with the new norms introduced by the government. This can also be influenced by the stress faced by

those who are tired of being at home and want to go out to meet friends or relatives.

v. CONCLUSSION AND RECOMMENDATION

Covid-19 has influenced visitors' views of travel risk and management, as well as its impact on risk management,
service delivery, transportation patterns, and distribution channels, avoidance of overcrowded sites, hygiene, and
safety, according to this study. Tourists fear that the Covid-19 outbreak has caused health anxiety among visitors,
causing many to cancel their holiday plans. These findings may aid policymakers and healthcare providers in
managing maladaptive levels of anxiety caused by the Covid-19 epidemic, as well as determining who is more likely

to react negatively to the pandemic.

In the post-pandemic phase, tourists are concerned about the impact of the Covid-19 pandemic on their
travel activities and preferences. With the significant impact of the Covid-19 pandemic, this study provides key
insights to help tourism policymakers and practitioners improve effective strategies to boost tourists' confidence
after experiencing a health risk crisis, as well as their risk and management perceptions of travel destinations.
Because travel has become more selective, independent travel and health tourism have become increasingly
important. Tourists can take fewer journeys but spend more time in their chosen destinations by taking fewer trips.
These patterns will mitigate the travel industry's negative consequences and reduce tourists' travel risk and
management perceptions. Due to the emergence of the Covid-19 outbreak, travel attributes may change in the present

based on tourists' views of trip risk and management, as well as travel recovery mechanisms.

The pandemic of Covid-19 has taught us not to visit overcrowded areas, and those who do must assess and
enhance their travel plans to ensure long-term viability. Because of the Covid-19 epidemic, travellers choose calm
areas for their tourism activities, the worldwide travel and tourism business could benefit by catering to these desires.
As a result, practitioners and policymakers in the travel and tourism sector should examine tourist behaviour, travel
industry policies and regulations, tourism operators' markets, and tourism product development to ensure long-term

sustainability.
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The tourism industry was affected the most because the virus can spread much faster if people go on holiday
from one state to another. So, the government must stop all tourism activity to avoid COVID-19 spreading faster
around the country by creating a Movement Control Order (MCO) for almost two years. Most netizens are still
afraid to go on vacation, and some are experiencing financial difficulties because of the COVID-19 pandemic. What

are the ways that can be done to bring the tourism sector's balance back?

The first recommendation is to create powerful cleaning and sanitation treatments that inspire the use of
reusable designs. Because single-use plastic goods and packages must be sanitised, their use did not exempt an
organisation from simply following cleaning and sanitization protocols. Cleaning and sanitization operations must
begin to address the health and safety hazards of the chemicals and methods used. For example, the World Health
Organization (WHO) recommends using the correct dose of cleaning and disinfection agents. WHO advises the use
of such non-medical masks that should really be cleansed often for working settings that put the worker in regular
communication with anyone else? By using all the methods suggested, the tourism industry can convince people to

g0 on vacation in a safe way and enjoy the holiday peacefully without any worries.

Apart from that, Clear and effective communication with workers and guests is required. It is suggested that
organisations convey rules to clients, either online or in person. Customers must be updated about how the intended
steps are all being executed and educated about using components properly. Persistent and honest communication

skills are essential for achieving successful minimum health and safety policies and rebuilding customers' trust.

Finally, if there are any symptoms of COVID-19, examine the health of your personnel and customers on a
regular basis. Encourage employees to stay at home if they have the flu or a cold-like illness. Workers with upper
respiratory tract infections must stay at home and not return to work until they are fever-free and free of any other
symptoms within 24 hours, without the use of fever-reducing or other common side-effect medications. If an

employee gets ill, they should contact their supervisor and stay at home.
7.3 Findings

Most of the participants in this research are students, so the results of the research are based on how students
experienced the impact of the COVID-19 epidemic on public views of tourist travel danger and management.
According to the data, more than 40% of students prefer to go on vacation rather than stay at home before lockdown.
The eagerness in them to go back and travel back was strong after a long time of being isolated. Most of the
participants showed how stressed their lives were during lockdown due to work from home, financial problems, and
online classes. Lockdown had a lot of impact on people, such as losing their job, the tone of their assignment, and
working environment changes. The impact was not only on working people but also on students who had problems
with internet connections, bad connections in their families and others. To resume normal life, most of them trust in
government strategies in a decreasing number of cases. An example of action is social distancing, which involves

avoiding crowded places and always keeping a mask on your face. The new norms introduced by the government
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will be a great way to prevent COVID-19 infection. If people follow the policies, then step by step, the government

will re-open the tourism industry, and people can go on vacation and meet their loved ones with the new norms.

Tourists believe that the Covid-19 pandemic has caused health anxiety among visitors, causing them to cancel
their travel plans. These findings may aid policymakers and healthcare providers in managing maladaptive levels of
concern caused by the Covid-19 pandemic, as well as determining who is more likely to react negatively to the
pandemic. While targeting international tourists for travel destinations, health practitioners can improve educational
interventions. In the post-pandemic period, tourists are concerned about the impact of the Covid-19 pandemic on
their travel activities and preferences. With the significant impact of the Covid-19 pandemic, this research provides
important insights to help tourism policymakers and practitioners improve effective strategies to boost tourists'

confidence after experiencing a health risk crisis and travel risk.

REFERENCES

Sorokowski P., Groyecka A., Kowal M., Sorokowska A., Biatek M., Lebuda 1., et al. (2020). Can information about
pandemics increase negative attitudes toward foreign groups? A case of COVID-19 outbreaks. Sustainability, 12(12), 1-10.
ILO (International Labour Organization) (2020). COVID-19 and the Tourism Sector. ILO Sectoral Brief. Retrieved on 10
July 2020, from https://www.ilo.org/sector/Resources/publications/ WCMS_ 741468/ lang—en/index.htm.

McAleer M. (2020). Prevention is better than the cure: Risk management of COVID-19. Risk and Financial Management,
13(3), 1-5.

Hasan M. K., Ismail A. R., & Islam M. F. (2017). Tourist risk perceptions and revisit intention: A critical review of literature.
Cogent Business & Management, 4(1), 1-21.

Wen J., Kozak M., Yang S., & Liu F. (2020a). COVID-19: potential effects on Chinese citizens’ lifestyle and travel. Tourism
Review, Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/TR-03- 2020-0110

Sigala M. (2020). Tourism and COVID-19: Impacts and implications for advancing and resetting industry and research.
Journal of business research, 117, 312—321. https://doi.org/10.1016/j.jbusres.2020. 06.015 PMID: 32546875

Zenker S., & Kock F. (2020). The coronavirus pandemic—A critical discussion of a tourism research agenda. Tourism
management, 81, 1-14. https://doi.org/10.1016/j.tourman.2020.104164 PMID: 32518437

Grais, R.F., Hugh Ellis, J. & Glass, G.E. Assessing the impact of airline travel on the geographic spread of pandemic
influenza. Eur J Epidemiol 18, 1065-1072 (2003). https://doi.org/10.1023/A:1026140019146

Chaowu Xie, Jiangchi Zhang, Alastair M. Morrison & J. Andres Coca-Stefaniak (2021) The effects of risk message frames on
post-pandemic travel intentions: the moderation of empathy and perceived waiting time, Current Issues in Tourism, 24:23,
3387-3406, DOI: 10.1080/13683500.2021.1881052

Narayan, P. K., Phan, D. H. B., & Liu, G. (2021). COVID-19 lockdowns, stimulus packages, travel bans, and stock returns.
Finance research letters, 38, 101732.

Yu,J. H., Lin, H. H., Lo, Y. C., Tseng, K. C., & Hsu, C. H. (2021). Is the Travel Bubble under COVID-19 a Feasible Idea or
Not?. International Journal of Environmental Research and Public Health, 18(11), 5717.

Dzisi, E. K. J., & Dei, O. A. (2020). Adherence to social distancing and wearing of masks within public transportation during
the COVID 19 pandemic. Transportation Research Interdisciplinary Perspectives, 7, 100191.

Shah, A. U. M., Safri, S. N. A, Thevadas, R., Noordin, N. K., Abd Rahman, A., Sekawi, Z., ... & Sultan, M. T. H. (2020).
COVID-19 outbreak in Malaysia: Actions taken by the Malaysian government. International Journal of Infectious Diseases,
97, 108-116.

30


https://doi.org/10.1108/TR-03-%202020-0110
https://doi.org/10.1023/A:1026140019146

